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resources have no printing costs.  Giving away 1,000 Bibles costs 
a bit of money, but giving away 1,000 links to an online Bible is 
free.

5) The Internet is multimedia.   Audio, images, and video are 
very powerful.  It’s one thing to read someone’s testimony, but it’s 
an entirely different experience when you watch someone describe 
their spiritual journey.  I strongly encourage churches to put video 
testimonies of their members on their site.  Spiritual seekers need 
to see people like them talk about how they found hope and new 
life in Christ.
	 Hopefully, you’re now on the edge of your seat shouting, 
“Wow Paul, you’re right!  This is such a great opportunity to share 
the Gospel!  But what can I do?”

Glad you asked!

	 There are a tremendous number and variety of opportunities 
to help communicate the Gospel online.  What you do depends on 
your time, technical ability, your interests, and whether you’re act-
ing alone or leading an organization.  Here are some suggestions:

Individuals - Be likeable and linkable
	 Get involved in an existing website that interests you.  For ex-
ample, I’m a big Tampa Bay Buccaneers fan and I’ve been posting 
in the Buccaneers.com forums for the last 8 years.  I mostly post 
about football, but I’ve had many spiritual conversations in the off-
topic forum.  There are forums and community sites on every topic 
imaginable.  This is a great option even if you’re an individual 
with limited time and technical ability.
	 Another easy thing you can do is include a link to an evange-
listic site in your email signature, forum signatures, and social networking profiles (MySpace, Facebook, etc).  
If you’re a fire-and-brimstone street corner preacher you might go with something like “Going to hell?  Click 
here” but for the rest of us something more creative like “Looking for the power to change?”  Or “Take your life 
to the next level” will draw some curious clickers.

Techies - Be Initiators 
	 If you’re a little more Internet-savvy, consider creating a “bridge site.”  A bridge site is a website that is 
built around a secular topic or felt need that interests you like sports, music, health, or hobby.  Then you add an 
“about me” page or a gospel presentation page or find other natural ways to relate your faith to your site’s visi-
tors.  Blogs are a great format for bridge sites.
	 I write a blog about self-improvement and making the most out of life.  It is not overtly Christian, but I try 
to write and bring up topics that show how my Christian faith and values naturally weave through all of my life.  
In addition to writing on relational and leadership issues, last year I wrote a series on training to run a marathon, 
which drew a lot of runners to the blog.

Churches – Be visitor-friendly and findable
	 If your church really wants to reach unbelievers in your community, you need a website that is intention-
ally designed to meet the needs and first-time non-Christian visitors.  It needs to be attractive and welcoming, 
free of Christian jargon, and prominently feature information important to visitors like service times, driving 
directions, what services are like, and what’s available for children.  If you’re not sure whether your church’s 
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site is visitor friendly, use this 
church website assessment 
tool.  If you know your church 
website is not visitor-friendly, 
there are several good Chris-
tian web design companies like 
OurChurch.Com that specialize 
in church websites.
	 Once your church has a vis-
itor-friendly site, people need to 
be able to find it.  Today most 
people who are looking for a 
church start their search online.  
What good is a great church 
website if no one can find it?    
If your church website doesn’t 
come up on the first page the 
search results when searching 
for a church in your city, you 
are missing a huge opportunity 
to reach out to unbelievers in 
your community.  Search engine optimization (SEO) can usually get your church website onto the first page of 
the search results, but its something most churches and even most web designers aren’t even aware of.  For tips 
and help optimizing your church website check out sites like ChurchMarketingOnline.com.

Internet Evangelism Day
	 Many Christian organizations are just starting to realize the potential the Internet has as a medium for evan-
gelism and outreach.  The Internet Evangelism Coalition is leading the charge in this area by organizing Internet 
Evangelism Day (IED) for Sunday, April 27.  IED is a focus day to bring attention to the opportunities for online 
evangelism and a day Christian organizations can plan and develop their own Internet evangelism strategies.
	 If you are a Christian leader, consider planning an Internet evangelism focus day for your church, Bible col-
lege, or Christian organization.  The IED website has tons of ideas and resources to help.
	 At OurChurch.Com we consider the Internet such a great opportunity for outreach that we’re doing an entire 
Internet Evangelism Month to help our member organizations better use their websites for outreach.  What about 
you?  What can you or your organization do for IED to raise awareness and your involvement in online evange-
lism?

Resources
	 If using the Internet for evangelism and outreach is something that gets you excited, here are some addition-
al resources 
	 Evangelistic Sites: everystudent.com, powertochange.com, thelife.com, truthmedia.com
	 Web Evangelism Blogs - http://ied.gospelcom.net/christian-communication-blogs.php
	 Tips for Church websites - http://blog.ourchurch.com/church-website-tips/

---
Paul Steinbrueck is CEO of OurChurch.Com, which has provided web design, hosting, and search marketing services to Christian 
organizations since 1996.  He lives in Safety Harbor, FL with his wife and 3 children, where he also enjoys hiking, soccer, nature pho-
tography, and serving as an elder in his church.
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